
Checklist: Debunking Common 
Misconceptions About Business 
Communication and Its Instructors 
Use this checklist to challenge outdated assumptions about business communication 
instruction. These insights highlight the depth, complexity, and strategic importance of the 
discipline and help reposition the field as a cornerstone of modern professional 
development. 

Business Communication is Just Common Sense 
☐ Teach advanced techniques in persuasion, psychology, and strategic messaging. 
☐ Emphasize the need for digital platform fluency and risk communication. 

Instructors Only Teach Soft Skills 
☐ Include modules on negotiation, crisis communication, and stakeholder analysis. 
☐ Highlight strategic communication's impact on business outcomes. 

Focus is Only on Writing Skills 
☐ Integrate oral, visual, digital, and multimodal communication assignments. 
☐ Cover topics like remote collaboration, presentations, and content creation. 

Communication is Irrelevant in the Digital Age 
☐ Demonstrate the increasing need for digital presence and content strategy. 
☐ Teach crisis communication in the context of viral and online scenarios. 

Anyone Can Teach Business Communication 
☐ Highlight instructor expertise in communication theory and practice. 
☐ Emphasize ongoing professional development and research contributions. 

No Research Base in Business Communication 
☐ Incorporate peer-reviewed studies and empirical research into course content. 
☐ Stay current on trends in virtual team performance and technology use. 

Business Communication is Only for Professionals 
☐ Show relevance through early applications like interviews and team projects. 
☐ Include career readiness, networking, and personal branding instruction. 



Business Communication is Boring 
☐ Use creative strategies such as storytelling, multimedia, and experiential learning. 
☐ Encourage innovation in content delivery and assessment. 

It Doesn’t Matter in My Field 
☐ Demonstrate the communication needs of technical, scientific, and healthcare roles. 
☐ Highlight cross-functional team collaboration across industries. 

It’s Just About Selling 
☐ Focus on relationship-building, leadership communication, and culture-shaping. 
☐ Teach communication strategies for transformation and innovation. 

Only Verbal Skills Matter 
☐ Include nonverbal, emotional, and intercultural communication training. 
☐ Emphasize listening and feedback analysis skills. 

Communication Skills Are Innate 
☐ Use structured learning, feedback systems, and continuous practice. 
☐ Show measurable growth in communication competency. 

One-Size-Fits-All Communication Works 
☐ Emphasize audience adaptation and channel selection. 
☐ Teach strategic flexibility across cultures and contexts. 

Only External Communication Matters 
☐ Cover internal communication systems, employee engagement, and leadership 
messaging. 
☐ Stress the importance of change communication within organizations. 

Instructors Are Out of Touch 
☐ Showcase ongoing industry involvement and curriculum updates. 
☐ Emphasize partnerships, consulting, and applied research. 

Courses Are Too Theoretical 
☐ Integrate case studies, simulations, and real-world projects. 
☐ Offer opportunities for portfolio and mentorship-based learning. 

Only Individual Skills Are Taught 
☐ Teach organizational communication, culture, and team dynamics. 
☐ Include strategies for change initiatives and cross-functional collaboration. 



Technology’s Role is Ignored 
☐ Integrate communication tools, cybersecurity awareness, and AI. 
☐ Teach strategies for managing digital overload and virtual teams. 

Creativity is Discouraged 
☐ Use storytelling, brand-building, and design-based communication. 
☐ Promote creative expression in formats and messaging. 

Not Essential for Entrepreneurs 
☐ Include investor pitching, brand strategy, and customer messaging. 
☐ Emphasize communication’s role in startup growth and leadership. 

It’s a One-Time Skill to Learn 
☐ Encourage lifelong learning, adaptability, and strategic planning. 
☐ Address evolving platforms, technologies, and cultural norms. 

Summary 
Business communication is a rich, evolving field that is often misunderstood. By addressing 
these common misconceptions, educators and advocates can elevate the discipline's 
visibility and importance. Empowering students and professionals with accurate, modern 
views of business communication ensures they are prepared to lead with clarity, integrity, 
and impact in any field. 
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